Values of Volunteering

In 1989 The Volunteer Centre UK set out to summarise what it felt to be the main values of volunteering, in a leaflet entitled The Promotion of Volunteering.  This lists seven key 'propositions' which it argues should underpin policy and practice on volunteering. The first of these is: 'We believe that people who do voluntary work should do so out of personal choice, not because they have been coerced by laws, taxation or any other institutional regulation. We recognise that there are many ways of "encouraging" people to do "voluntary" work that contravene this principle of free choice'. The paper goes on to argue that if volunteering is about the freedom to choose to participate, the corollary of this is 'the freedom to choose to remain passive if we so wish'.  It condemns attempts to persuade people to volunteer which 'lean heavily on moral blackmail'. In contrast with this, within the concept of community service (and within its current manifestation, active citizenship), there is an implicit sense of moral obligation - even of restitution, or atonement. For example, Community Service Orders, and the proposed student loan forgiveness scheme, are particularly clear embodiments of the notion of community service as paying off a debt to society. This is fundamentally in conflict with the principle, enunciated by The Volunteer Centre UK, of volunteering as a freely chosen activity.
