Tips for TV and radio interviews
Remember that you might be the only person from your organisation that the listener has ever heard.  Even if they remember nothing you have said, leave them feeling that they would contact you if they ever needed you.

Know your programme.  You will probably have an idea about whether it is going to be a 'hard' or 'soft' interview.

[Are you defending an embarrassing gaffe or looking for new volunteers?]

Find out how long you are likely to be given.  It's no good leaving your most important point till last, then not getting the opportunity to say it.

Before the interview, try to decide on one or two points you would like to get over and look for opportunities.

Be prepared for surprises.  At the end of a gentle interview you might be asked an awkward question.

Speak plainly: short words are often more effective than long ones.

Avoid jargon at all costs!

Be concrete; not abstract, as far as you can.

Remember the importance of client confidentiality.

Pictures are easier to understand than facts and figures.  If you do use statistics, find a way of making them meaningful [e.g. "While we've been talking, about ___ people will have called our helpline."]

People like to hear stories - as long as they don't take a long time to tell!

Imagine you are talking to one person, not thousands.

Don't be boring!  Imagine someone reaching for the "off" switch. 

